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Outline of the 
presentation

• The most common myths about A.I.

• A.I. in Pop Culture: the Western 
perspective

• A.I. in Pop Culture: the 
Eastern perspective

• A more realistic perspective on A.I.



A.I. and pop culture: direct and indirect 
influences



The three most 
common myths

• General A.I.

• A pressing existential threat

• A.I. going out of control



TERMINATOR 2001: SPACE ODYSSEY

Killing machines? 



I, ROBOT

MATRIX



Or loving machines?

EX-MACHINA HER



FRIENDS?

INTERSTELLAR WALL-E



Stop killer robot campaign



Public understanding of artificial intelligence 
through entertainment media, AI & Society

Nader, Karim et Alt. (2022), Public understanding of artificial intelligence through entertainment media, AI & Society



Nader, Karim et Alt. (2022), Public understanding of artificial intelligence through entertainment media, AI & Society



Exciting, Useful, Worrying, Futuristic:
Public Perception of Artificial Intelligence in 8 Countries



Kelley, Patrick Cage et alt. (2021), Exciting, Useful, Worrying, Futuristic: Public Perception of AI in 8 countries



Kelley, Patrick Cage et alt. (2021), Exciting, Useful, Worrying, Futuristic: Public Perception of AI in 8 countries



A.I. & Pop Culture in East 
Asia: China

Zeng, Jing; Chan, Chung-Hong; Schäfer, Mike S (2022). Contested Chinese dreams 
of AI? Public discourse about artificial intelligence on WeChat and people’s daily 

online. In Information, Communication and Society, 25(3):319- 340



A.I. & Pop Culture 
in East Asia: 

Japan

Sakura (2021), Robot and ukiyo e: implications to cultural varieties in 
human–robot relationships, in AI & SOCIETY (2022) 37:1563–1573



Let's change 
our popular 
understanding 
of A.I.
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Thank you 
for your 
attention!
Let's have a 
Q&A session!
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