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Outline of the
presentation

 The most common myths about A.L

« LI in Pop Culture: the Western
perspective

* LI in Pop Culture: the
Eastern perspective

B more realistic perspective on A.L




A.L and pop culture: direct and indirect
influences
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Killing machines?
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Or loving machines?
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Stop killer robot campaign
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Fig. 13 What images come to mind when you think of Al?

Fig.3 Do you consider these to be Al?
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Fig. 14 How realistic is this portrayal of AI?
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Fig. 15 How positive is this portrayal of AI?

Nader, Karim et Alt. (2022), Public understanding of artificial intelligence through entertainment media, Al & Society
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Fig.6 Are you more optimistic or pessimistic about the future of AI?
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Fig.7 The positive impact artificial intelligence has on society out-
weighs the negative impact
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Fig.8 [ would be comfortable with Al serving as a caretaker for me
or a loved one
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Fig. 11 Do you tend to think of Al as having a predominant gender?

Black Mirror Her

14.3%

= Realistic = Mix of Both = Positive

SL0%

44.8%

29% 2919

I, Robot

= Negative

Nader, Karim et Alt. (2022), Public understanding of artificial intelligence through entertainment media, Al & Society



Country

Respondents (n) Al-aware

Overall, in the long term, Artificial Intelligence (AI) will be...

Mostly good for society 18% 20% 21% 23% 18% 38% 51% 37%
Mostly bad for society 14% 15% 17% 8% 14% 7% 8% 4%
Either good or bad for society, depending on what happens 43% 39% 40% 60% 42% 41% 26% 48%
Good and bad in roughly even amounts 14% 17% 13% 6% 13% 10% 12% 9%
Won’t have much effect on society 1% 1% 1% 1% 2% 1% 1% 1%
Don’t know 9% 8% 8% 2% 11% 4% 2% 2%

Table 2: Public opinion regarding the long-term impact on society from respondents who reported being aware of Al

Country AU CA US KR FR BR IN NG
Respondents (n) All 1000 1500 1501 1000 1001 1503 1500 1000
Exciting 17% 14% 15% 6% 10% 23% 36% 25%
Useful 9% 9% 7% 19% 11% 14% 18% 11%
Worrying 31% 33% 30% 14% 31% 21% 9% 11%
Futuristic 22% 21% 19% 38% 20% 34% 24% 19%
None 38% 39% 42% 31% 39% 25% 27% 41%

Table 3: Percentage of respondents from each country whose open-ended sentiment was coded to be
in one of our groups. Respondents can appear in multiple sentiment groups, however a respondent
whose answers received only codes not in these groups appears in None.
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Figure 2: For each sentiment, we show all respondents who were coded as having that sentiment, grouped by their answer to
how Al would impact society.

Kelley, Patrick Cage et alt. (2021), Exciting, Useful, Worrying, Futuristic: Public Perception of Al in 8 countries
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W WeChat

7 Al & Pop Culture in East
/\ K A8 ,(k Asia: China

Zeng, Jing; Chan, Chung-Hong; Schafer, Mike S (2022). Contested Chinese dreams
of Al? Public discourse about artificial intelligence on WeChat and people’s daily
online. In Information, Communication and Society, 25(3):319- 340



Al & Pop Culture
In East Asia:
Japan

Sakura (2021), Robot and ukiyo e: implications to cultural varieties in
human—robot relationships, in Al & SOCIETY (2022) 37:1563-1573
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